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Imagine being able to simply email special offers to 
previous park visitors, with such offers structured to suit the 
geodemographic profile of specific segments. 

(eg: Make separate offers to locals versus the deals that are 
offered to interstate tourists)

It’s an opportunity going begging and in this day and age, 
I simply cannot understand it.

It gets better – I’m being sarcastic, it actually gets worse.

A visit to Dreamworld’s website will show you that there is 
no real data capture facility on their Home Page – unless of 
course you count the boring, miniscule advert that invites 
you to subscribe to their e-newsletter (Wow! How exciting!!).

Remember, your website Home Page should be a magnet 
for capturing data.

After all, if someone has gone to the effort of visiting your 
site, they are obviously a “prospective client.”

So offer a free report, free download or free “anything” – 
in return for the visitor providing you with their contact  
details.

Even just capturing their name and email address is of huge 
value.

If you can score their mobile number, even better!

(As this gives you the ability to send text messages to them 
– and SMS messages have a 90%+ “open rate” within 60 
seconds)

This easily beats the “open rate” of emails from marketers.

Believe it or not, the “open rate” of emails sent from 
marketers can be as low as 7% to 14%.

Obviously there are all sorts of variables which contribute to 
the “open rate” of any email campaign – and some marketers 
achieve impressive open rates of 30% or 40%.

A lot depends on the strength of the relationship you 
have with your recipient, plus the number of times you 
communicate with him or her.

Of course, relevancy and context are also factors that 
determine your open rate.

You should always aim to be “a welcome guest, not an 
annoying pest.” 

sAnctuARY covE cAFé 
ExPERIEncEs thE BEnEFIts oF 
collEctInG A dAtABAsE!
A few years ago, I was privileged to have a client who owned 
Café St. Tropez in the Village at Sanctuary Cove on the Gold 
Coast in Queensland.

I say ‘privileged’ because the owner, Steve Fenton, was an 
‘ideal client,’ someone who would take advice and action 
it. Not blindly, as Steve would ask sensible questions and 
interrogate any of my ideas so that he covered all bases.

But nonetheless, I enjoyed every minute working with Steve as 
a client, because he was an action-taker and he implemented 
almost every marketing initiative that I suggested.

Steve had come from a stockbroking background and had 
invested in this café a couple of years before he met me.

I guess you could say that the café was more of a ‘restaurant’ 
than a traditional coffee shop – and boasted a prime position 
on the beautiful waterfront in the Sanctuary Cove Village.

Nonetheless, it suffered from the same challenges of 
any restaurant – slow trade on Mondays, Tuesdays and 
Wednesdays and a declining dessert market (Because all 
of us are becoming more health conscious!).

Whilst the restaurant benefited from the tourist trade, 
courtesy of the Hyatt Resort next door and Japanese Tour 
Boats, the majority of its trade was from locals.

One of the first pieces of advice I gave Steve was to quickly 
collect a database, with the aim being to segment ‘locals’ and 
provide them with special incentives to visit more regularly.

Cannot believe that Dreamworld’s Home Page doesn’t have a 
compelling ‘data capture’ facility. 

(NB: The lame e-newsletter invitation doesn’t rate!)

          Likewise if you go to Movieworld’s website, you won’t find 
any Free Giveaway that would capture any personal data.

And of course, surprise surprise – if you go to Seaworld’s website, 
you won’t find any data capture facility.
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The last thing you want to do is chase down ‘renewals’ for 
usage of testimonials, so it’s best to get the client to sign off 
his or her consent to you using their endorsement at any 
time in the future, without a definitive expiry date.

The vast majority of clients will have no problem with doing 
this. After all, they are extremely pleased with your product 
or service and therefore after providing you with their 
testimonial comments in good faith, there’s no reason why 
they would want to restrict your usage of their kind words.

I am not a lawyer, so by all means get your own legal advice 
if you feel the need.

However, I personally would feel comfortable using 
testimonials from people who have signed such a form.

WEbsitE VidEos
Don’t hide your video testimonials down the back of your 
website.If you have some “rippers,” feature them on your 
home page.

Remember, your home page will make or break you in terms 
of whether visitors will hang around.

So if you’ve captured a couple of fantastic video endorsements, 
put them on your home page and boast about them.

Here’s screen grabs of the home page of a couple of clients 
– note video testimonials are on the home page.

Clearwater island lodge

This link takes you to the client testimonials, which are all 
about the benefits of Clearwater Island Lodge.

Aussie Gutter Protection

This woman gave a wonderful endorsement of Aussie Gutter 
Protection. The company used her video testimonial on its 
website.

She was perhaps a little melodramatic, but hey, it works!

The Greater Building Society has used real people customer 
testimonials in all advertising for more than 12 years.

http://www.youtube.com/watch?v=w806bofMYaM&
feature=player_embedded

Aussie Gutter Protection use psychological tactics to influence 
prospects to invest in gutter mesh. Therefore, numerous ‘wives’ 

have given video testimonials, saying they don’t want their 
husbands risking their lives climbing a ladder to clean the gutters.

Think about it. There’s no way a written testimonial could match 
the emotion of a concerned wife talking about the well-being of 

her husband.

(ie: “I just didn’t want my husband to keep risking his life climbing 
a ladder each year to clean out the gutters. That’s why I insisted 

getting gutter protection.”)

here’s the transcript:
Eileen 

“I have a friend who’s been cleaning 
his gutters as we all do for years and 
years. Got up there last year on the 
ladder, fell down, broke his leg. If that 
wasn’t bad enough, in hospital for 
weeks, got an infection in the leg, and 
lost his leg. Now if he had had gutter 
protection, none of this would have 
happened.” 

here’s the transcript of one 
customer testimonial for a tV ad:
nicole  

“You really want to know what’s great, 
the interest rate I get on my Bonus 
Saver account with the Greater. I 
shopped around and the Greater beats 
the banks on all levels.” 

http://www.aussiegutterprotection.com.au/videos/
agp_testim_02.wmv

http://www.theinstituteofwow.com/jdmanifesto/
SucksGreat30GBS.wmv

And remember, when real clients are talking about you or 
your business, the “credibility factor” is high.

The Wow Manifesto

220 Page A3 Bound Book

Padded Faux Leather Bound with 
Spot Textured Celloglaze, Blind 
and Foil Embossing and Brass 
Corners.

A small run of 350 allowed for 
digital printing and hand binding.

The design project also included 
an A4 DVD Cover with 10 DVD 
Lables.

Winner Gold Medal

National Print Awards 2013

Small Business Awards, 
less than 15 staff.
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Tribal Essence is about getting back to basics using rich, 
wholesome ingredients provided by Mother Nature. 
Mood enhancing essential oils, rich earthy organic clays, 
nourishing African cocoa butter and luxurious Amazonian 
nut oil just to name a few.  At Tribal Essence, we have 
developed a range of products to pamper you. Gentle and 
soothing, nourishing and luxurious.
I invite you to look through this mini-
catalogue of our revitalising products 
and treat yourself to some well-
deserved personal luxury.
Michelle Streeten-Lee 
Co-Founder, Tribal Essence

My young daughter suffers from, shall we say ‘hyperactivity’, 
or maybe a more accurate assessment would be that I suffer 
from my daughter’s hyperactivity. Nearly a year ago now I 
purchased Tribal Earth Luxurious Bath Melt. My daughter 
rarely takes baths, but on this occasion she was in there for 
nearly an hour and a half! After finally emerging, I didn’t 
know this relaxed, sedate child who ate her dinner, watched 
a bit of TV and went to bed on her own without being told! 
I am absolutely amazed!

Go on... treat yourself to the 
relaxation you deserve.

Rhonda Vickers,
(Toowoomba)

Bath Melts 260g
1. Tribal Earth Luxurious Bath Melt ...... $23.95
 (sandalwood/vetivert). Exotic and grounding, feel 

de-stressed with East Indian Sandalwood and 
Vetivert. Your skin will feel like silk.

2. Tribal Mother Luxurious Bath Melt ... $19.95
 (lavender/marjoram). Lavender and Marjoram 

luxurious bath melt, soothing and warm. Immerse in 
lavender bud botanics and feel the deep relaxation.

3. Tribal Rose Luxurious Bath Melt ....... $19.95
 (rose absolute). Divine in aroma with Rose 

essential oil, nourishing and silky to the skin. 
Immerse yourself in Rose petals.

4. Tribal Sun Luxurious Bath Melt ........ $19.95
 (neroli). Hypnotic in aroma with Neroli essential 

oil, a haunting citrus scent. Immerse in this silky 
water and feel your mind and body totally unwind.

Bath Bombs Softball size
Absorb the aromas and sensations as the bomb activates around you.

5. Lavender / Vanilla Bath Bomb ............ $8.00
 Lavender and vanilla with lavender buds, perfume 

oils and botanics.
6. Citrus Bath Bomb ............................. $8.00
 Lemongrass, neroli and mandarin with calendula 

petals, essential oils and botanics.
7. Cleopatra (rose) Bath Bomb ............... $8.00
 Ylang ylang, vanilla and rose with rose petals, 

perfume oils and botanics.

Shower Gels 250mls
8. Calming Shower & Bath ................... $15.95
 (cedarwood, rosewood & marjoram). Unwind with 

the calming aromas of Cedarwood, Rosewood and 
Marjoram essential oils. Your skin will feel silky 
and revitalised and your skin beautifully scented.

9. Islander Shower & Bath ................... $19.50
 (coconut & vanilla). The beautiful aroma of coconut 

and vanilla makes bathing feel like a quick island 
escape.

10. Sensual Shower & Bath ................... $19.50
 (bergmot, ylang ylang & sandalwood). Shower Gel 

that leaves your skin feeling silky, revitalised and 
beautifully scented.

11. Uplifting Shower & Bath ................. $15.95
 (may chang, rosemary & clary sage). Uplifting 

aromas provide that natural stimulant that most 
people need in the mornings! Leaves your skin 
feeling revitalised and silky.
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Spend over $70 and receive a $40 Shopping Spree free!  See Page 8 for details.
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Soothing and refreshing with 
a touch of luxury...
My twin teenage girls just about drove my husband and I up 
the wall with their continuous complaining and moodiness 
at their time of the month. What made it worse was that 
one always followed the other. I was on a quest. This could 
not go on or I would quite frankly lose my mind. I hunted 
high and low for something, anything that would give the 
whole family relief. Fortunately I found my saviour, Tribal 
Essence Period Pain Massage Balm. Sceptical at first but 
desperate, I bought it no questions asked. “Please be it” I 
said as I walked out.

Oh my God! The usual symptoms (and ladies, you know 
what I’m talking about) were significantly reduced.

T. E. you have saved our sanity!

Andrea Dellit, 
(Redcliffe)

Body Butters 105g
With African Cocoa Butter and Sweet Almond Oil, 
leaving your skin nourished and smooth.

12. Citrus Body Butter .......................... $17.95
 Quickly absorbed the Citrus aromas of Mandarin, 

Lemongrass and Neroli will leave you feeling 
beautifully refreshed.

13. Coconut / Vanilla Body Butter .......... $18.95
 Quickly absorbed the aroma of Coconut and Vanilla 

will leave your skin beautifully scented.

14. Floral Body Butter .......................... $17.95
 Quickly absorbed the gorgeous aromas of Ylang 

Ylang, Geranium and Lavender will leave you 
revived and fresh.

15. Natural Body Butter ....................... $15.95
 (unscented) -  Tribal Essence recommends Natural 

Body Butter during pregnancy.

Massage Balm 180mls
Tribal Essence Massage Balms are non-drip, (a 
fool-proof way for self application or to that special 
someone.)

16. Period Pain .................................... $19.95
17. Relaxation ..................................... $18.55
18. Sports Massage Balm ...................... $17.95

Moisturiser 200mls
19. Deep Forest Moisturiser .................. $18.85
 Woody, with a sweet twist, Deep Forest moisturiser 

is beneficial for all skin types especially dry skin.
The gorgeous aroma of Patchouli, Sandalwood and 
Orange is attractive to both sexes, so be aware, you 
may find it disappearing.

20. Floral Moisturiser ........................... $15.95
 Sumptuous, feminine and deeply hydrating, Tribal 

Essence Floral moisturiser is suitable for all the 
seasons. Complimented with Petitgrain and Ylang 
Ylang essential oil the aroma is sweet with woody 
undertones.

21. Kiwi Fruit Moisturiser ..................... $18.85
 Tribal Essence Kiwi Fruit moisturiser makes a 

beautiful moisturiser for all the seasons. Deeply 
hydrating with a delicious Kiwi Fruit aroma, this 
moisturiser turns heads.

22. Vanilla Moisturiser ......................... $17.95
 Delicate Vanilla essential oil offers a subtle and 

sweet aroma to a very deep hydrating moisturiser. 
Ultra feminine in scent whilst protecting the skin 
in all weather conditions.
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Exfoliants 200mls
23. Green Apple Body Exfoliant ............ $19.95
 Australian olive green clay, crushed walnut husks, 

Aloe Vera juice and Apple Extract makes the 
perfect body scrub for oily skin. Stimulating Apple 
Extract is uplifting to the senses and the green 
clay leaves your skin glowing with freshness.

24. Strawberry Body Exfoliant ............. $19.95
 Australian pastel pink clay, Aloe Vera juice, crushed 

walnut husk with Strawberry extract makes the 
perfect body scrub for mature skin. The refreshing 
aroma of Strawberries and the beautiful pink clay 
will leave you skin glowing with health.

25. Kiwi Fruit Body Exfoliant ................ $19.95
 Australian Ivory clay, crushed walnut husk, Aloe Vera 

Juice and Kiwi Fruit Extract makes the perfect body 
scrub for combination skin. Refreshing Kiwi Fruit 
is uplifting to the senses and the gentle Ivory clay 
leaves your skin feeling invigorated and smooth.

Lip Balm 15g
26. Spearmint Lip Balm  ........................ $9.95
 A light Spearmint flavoured lip conditioner 

with vitamin E, designed to give the ultimate 
conditioning lip service. Jojoba,Cocoa Butter and 
unbleached beeswax for their nourishing ability 
will soothe your lips from the winter elements.

27. Orange Lip Balm .............................. $9.95
 A light Orange flavoured lip conditioner with 

vitamin E, designed to give the ultimate 
conditioning lip service. Jojoba,Cocoa Butter and 
unbleached beeswax for their nourishing ability 
will soothe your lips from the winter elements.

28. Strawberry Lip Balm  ....................... $9.95
 A light Strawberry flavoured lip conditioner 

with vitamin E, designed to give the ultimate 
conditioning lip service. Jojoba,Cocoa Butter and 
unbleached beeswax for their nourishing ability 
will soothe your lips from the winter elements.

GIFT PACKS
Here’s the perfect gift for yourself or 
someone you love!
29. Body Scrub Deluxe .......................... $38

30. Island Escape ................................. $55

31. The Ultimate Indulgence ............... $135 PERSONAL DETAILS

Name: ........................................................................................................

Address: .....................................................................................................

Suburb: ......................................................................................................

State: .............................................PC: .......................................................

Ph: (BH): ........................................Ph: (AH): ..............................................

ITEM NO. ITEM DESCRIPTION QUANTITY  PRICE

CREDIT CARD DETAILS

CARD TYPE ...............................................................................................................................  

NAME ON CARD .........................................................................................................................  

CARD No

Expiry Date ..............................................................................................................................  

SIGNATURE ...............................................................................................................................  

ORDER FORM
PLEASE FILL OUT AND RETURN TO: TRIBAL ESSENCE: PO Box 115 ORMEAU QLD 4208 or FAX your order to 07 5547 5729. 
• Phone: 07 5547 5929 • Fax: 07 5547 5729 • Website: www.tribalessence.com.au

ABN: 34785231221

TOTAL23
24

25
27

26

28

29 30

31

Spend over $70 and receive a $40 Shopping Spree free!  See Page 8 for details.

If paying by cheque or money order, please make payable to “Tribal Essence”

If not enough space for your orders, simply add other items on a piece of paper, with adjusted total.
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POSTAGE & HANDLING FREE
FOR ALL ORDERS RECEIVED BY 31/07/05

Pamper and nourish yourself with our 
range of exotic body butters, bath melts 

and moisturisers – all with rich ingredients 
from Mother Nature.

How long has it been since you seriously treated yourself to some personal relaxation and luxury?

Go ahead …. Pamper yourself and reinvigorate your body and senses with some of our Tribal Essence 

luxurious products. Visit our website at www.tribalessence.com.au to also see a full range of Essential Oils.

You can contact Tribal Essence in any of 
the following ways: • PO Box 115 ORMEAU QLD 4208 

• Phone: +61 7 5547 5929• Fax: +61 7 5547 5729• Website: www.tribalessence.com.au

SPEND OVER $70 & RECEIVE
$40 WORTH OF EXTRA PURCHASES FOR FREE!
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We’ve introduced this Special Bonus to help encourage you to 

trial as many products as possible.  When you spend over $70 on 

product, simply choose a further $40 worth of product from this 

catalogue for FREE!  Just list the FREE $40 worth of product on a 

separate page and include with your Order Form.

OFFER FOR A LIMITED TIME ONLY! Check our website home page for expiry date.

(If your Free List exceeds $40, simply add the difference to your Order Form Total.

ie: If your Free Items come to $43.95, just add $3.95 to your Total on your Order Form).

GREATER BUILDING SOCIETY LTD

2010/11
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GREATER BUILDING SOCIETY LTD

MarKetInG MarKetInG

taKInG on tHe 
Major BanKs

HIGHLIGHTS
•		 Named	Building	Society	of	the	Year	

–	three	times

•		 Successful	Seinfeld	Series	2	and	

3	campaigns	launched

•		 New	products	launched	to	ensure	a	

complete	range	of	financial	services	for	

members	

Building Society of the Year

In the 2010/11 financial year the Greater was named 

Australia’s Building Society of the Year three times. It 

won the title at the 2011 Australian Banking and Finance 

(AB+F) Awards, 2010 AFR Smart Investor Blue Ribbon 

Awards and 2010 Mozo People’s Choice Awards.

Other awards taken out by the Greater include:

•		 2010	AFR	Smart	Investor	Blue	Ribbon	
Awards	Basic	Home	Loan	of	the	Year.

•		 2010	Mozo	People’s	Choice	Awards	Top	5	
Home	Loan	Provider.

•		 Best	Five-Year	Fixed	Home	Loan	(Non-
Bank)	Award	in	Money	Magazine	Best	of	
the	Best	Awards.

Five of the Greater’s products were also awarded a 

five star rating by Canstar Cannex – its new 

car loan, two home loans and two savings 

products. 

In the 2011 AB+F Awards our CEO Don 

Magin was one of only three finalists for 

Australian Financial Services Executive of the 

Year along with Commonwealth Bank CEO 

Ralph Norris and ANZ CEO Mike Smith. In the 

2010 AFR Smart Investor Blue Ribbon Awards 

the Greater was also one of only three finalists 

from across all Australian financial institutions for 

the Variable Rate Home Loan of the Year and Fixed 

Rate Home Loan of the Year awards.

seInfeld -  
serIes 2 and 3
The second series of Seinfeld commercials were 

launched during football grand finals in October 2010. 

In this series, Seinfeld has some fun while promoting 

the Greater’s very high customer satisfaction rating. Not 

satisfied with 95%, he comes Down Under to win over 

the very few people not completely satisfied with the 

Greater. This has a suit clad Seinfeld wrestling crocodiles, 

surfing, dirt biking and jet skiing. 

The campaign was adapted in 2011 to create the Great 

Escape campaign designed to take advantage of anti-

bank sentiment and remind consumers that it is easier 

to switch from a bank than most people think. The Great 

Escape campaign also trailed one-hour information 

evenings on the Gold Coast and NSW Central Coast. 

The seminars proved highly successful and are being 

rolled out in other areas. 

new Products and 
servIces
To complete its range of loan products the Greater 

introduced its first packaged home loan called Ultimate 

Home Loan in January. In July 2010 an Ultimate Access 

Account offering no monthly account keeping fees and, 

if at least $2,000 a month is deposited into the account, 

no transaction fees, was launched. 

Use of the Fast Refi Service was also boosted to help 

reduce the time taken to refinance approved home 

loans.

The service from First Title is available within the Title 

Insurance already taken out on the 

loan. It allows the Greater to move 

to settlement even if it 

doesn’t have all of the 

document and t i t le 

requirements at hand. 

It is particularly suited to 

standard variable loans. 

fInancIals
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GREATER BUILDING SOCIETY LTD

The	following	tables	show	the	contractual	maturity	of	financial	liabilities.

FINANCIAL	LIABILITIES

Financial	Liabilities	Contractual	Maturity	Profile	2011	–	Consolidated	Entity

Less	than	
3	months	
$’000

3	to	12	
months	
$’000

1	to	3	
years	
$’000

3	to	5	years	
$’000

Over	5	years	
$’000

Total	
$’000

Payables	and	other	accruals 11,671 - - - - 11,671

Deposits 2,600,717 904,281 100,895 39,710 - 3,645,603

Derivatives	 44 10 - - - 54

Other	financial	liabilities 16,383 297,792 113,158 72,510 129,817 629,660

TOTAL 2,628,815 1,202,083 214,053 112,220 129,817 4,286,988

Unrecognised	loan	commitments 67,795 - - - - 67,795

FINANCIAL	LIABILITIES

Financial	Liabilities	Contractual	Maturity	Profile	2010	–	Consolidated	Entity

Less	than	
3	months	
$’000

3	to	12	
months	
$’000

1	to	3	
years	
$’000

3	to	5	years	
$’000

Over	5	years	
$’000

Total	
$’000

Payables	and	other	accruals 25,496 - - - - 25,496

Deposits 2,329,585 684,823 86,174 30,115 - 3,130,697

Derivatives	 286 547 - - - 833

Other	financial	liabilities	 26,772 371,900 145,990 92,724 149,866 787,252

TOTAL 2,382,139 1,057,270 232,164 122,839 149,866 3,944,278

Unrecognised	loan	commitments 49,060 - - - - 49,060

FINANCIAL	LIABILITIES

Financial	Liabilities	Contractual	Maturity	Profile	2011	–	Society

Less	than	
3	months	
$’000

3	to	12	
months	
$’000

1	to	3	
years	
$’000

3	to	5	years	
$’000

Over	5	years	
$’000

Total	
$’000

Payables	and	other	accruals 11,159 - - - - 11,159

Deposits 2,603,207 904,281 100,895 39,710 - 3,648,093

Derivatives	 44 10 - - - 54

Other	financial	liabilities 20,900 297,792 113,158 72,390 129,817 634,057

TOTAL 2,635,310 1,202,083 214,053 112,100 129,817 4,293,363

Unrecognised	loan	commitments 67,795 - - - - 67,795

FINANCIAL	LIABILITIES

Financial	Liabilities	Contractual	Maturity	Profile	2010	–	Society

Less	than	
3	months	
$’000

3	to	12	
months	
$’000

1	to	3	
years	
$’000

3	to	5	years	
$’000

Over	5	years	
$’000

Total	
$’000

Payables	and	other	accruals 24,375 - - - - 24,375

Deposits 2,331,166 684,824 86,174 30,115 - 3,132,279

Derivatives	 286 547 - - - 833

Other	financial	liabilities 29,056 371,900 145,990 92,724 149,866 789,536

TOTAL 2,384,883 1,057,271 232,164 122,839 149,866 3,947,023

Unrecognised	loan	commitments 49,060 - - - - 49,060

F)	 Fair	Value	Measurements

The	following	tables	present	the	consolidated	and	the	Society’s	assets	and	liabilities	measured	and	recognised	at	fair	value	as	at	
the	reporting	date.		

FAIR	VALUE	MEASUREMENTS

Financial	Assets	and	Liabilities	–	Consolidated	Entity

Consolidated
2011
$’000

Consolidated
2010
$’000

Society
2011
$’000

Society
2010
$’000

ASSETS

LEVEL	1

Interest	rate	swap	contracts	-	cash	flow	hedges - - - -

Equity	investments 1,175 1,252 1,175 1,244

LEVEL	2

Interest	rate	swap	contracts	-	cash	flow	hedges 986 507 986 507

Equity	investments - - - -

LEVEL	3

Interest	rate	swap	contracts	-	cash	flow	hedges - - - -

Equity	investments 320 323 320 319

TOTAL	ASSETS 2,481 2,082 2,481 2,070

	

LIABILITIES

LEVEL	1

Interest	rate	swap	contracts	-	cash	flow	hedges - - - -

Interest	rate	swap	contracts	–	at	fair	value - - - -

LEVEL	2

Interest	rate	swap	contracts	-	cash	flow	hedges 51 612 51 612

Interest	rate	swap	contracts	–	at	fair	value 4 221 4 221

LEVEL	3

Interest	rate	swap	contracts	-	cash	flow	hedges - - - -

Interest	rate	swap	contracts	–	at	fair	value - - - -

TOTAL	LIABILITIES 55 833 55 833

NOTES TO AND FORMING PART OF THE FINANCIAL STATEMENTS

for the year ended 30 June 2011

NOTES TO AND FORMING PART OF THE FINANCIAL STATEMENTS

for the year ended 30 June 2011

The	fair	value	of	financial	instruments	traded	in	active	markets	(such	as	publicly	traded	equity	investments)	is	based	on	quoted	
market	prices	at	the	end	of	the	reporting	period.		The	quoted	market	price	used	for	financial	assets	held	by	the	consolidated	entity	
is	the	current	bid	price.		These	instruments	are	included	in	level	1.

The	fair	value	of	financial	instruments	that	are	not	traded	in	an	active	market	(for	example	over-the-counter	derivatives)	is	determined	
using	valuation	techniques.		The	consolidated	entity	uses	a	variety	of	methods	and	makes	assumptions	that	are	based	on	market	
conditions	existing	at	the	end	of	each	reporting	period.		The	fair	value	of	interest	rate	swaps	is	calculated	as	the	present	value	of	
estimated	future	cash	flows.		These	instruments	are	included	in	level	2.

During	the	financial	reporting	period	no	assets	or	liabilities	where	transferred	between	categories.

Level	3	instruments	are	investments	in	non-listed	entities.		These	investments	are	illiquid	and	non	traded	shares,	and	there	are	
no	reliable	inputs	that	can	be	used	to	estimate	a	fair	value.		The	Society	therefore	measures	these	investments	at	cost	which	is	
supported	by	the	net	tangible	assets	of	the	entities	invested	in	exceeding	the	cost	value	of	the	shares.	The	carrying	value	of	level	
3	instruments	has	not	changed	during	the	financial	year.
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FOR THE YEAR ENDED 30 JUNE 2011

GREATER BUILDING SOCIETY LTD

CONSOLIDATED

SOCIETY

Notes
2011

2010
2011

2010

	
$’000 $’000

$’000
$’000

B)	 Fair	Value	Assets	Through	Other	Comprehensive	Income	Reserve

Balance	at	beginning	of	year

-
-

-
-

Change	in	accounting	policy

1F
1,046

-
1,158

-

Revaluation	gross

(68)
-

(68)
-

Deferred	tax

21
-

21
-

Realised	assets	transferred	to	retained	profits

112
-

-
-

1,111
-

1,111
-

The	fair	value	through	other	comprehensive	 income	reserve	relates	to	equity	 investments	designated	as	fair	value	through	

other	comprehensive	income.	Fair	value	movements	on	these	investments	are	held	in	equity	rather	than	through	profit	and	

loss	as	described	in	Note	1F(iv).C)	 Cash	Flow	Hedge	ReserveBalance	at	beginning	of	year

87
368

87
368

Recognised	in	equity	during	the	year

1,181
(90)

1,181
(90)

Transferred	to	profit	and	loss	during	the	year

(252) (311)
(252)

(311)

Deferred	tax

(146)
120

(146)
120

870
87

870
87

The	cash	flow	hedge	reserve	represents	the	future	value	of	hedged	instruments	which	have	been	designated	as	effective	

hedges	in	accordance	with	hedge	accounting	as	described	in	Note	1Q	i).

D)	 Credit	Loss	Reserve
Balance	at	beginning	of	year

6,200 5,289
6,200

5,289

Transfer	(to)/from	retained	profits

1,873
911

1,873
911

8,073 6,200
8,073

6,200

The	credit	loss	reserve	is	a	requirement	of	Australian	Prudential	Regulatory	Authority	Prudential	Standards	and	represents	

the	potential	inherent	losses	in	the	loans	and	advances	portfolio	under	a	stressed	economic	environment.

E)	 Property	Revaluation	Surplus	Reserve
Balance	at	beginning	of	year

2,570 5,448
-

-

Revaluation	gross

(671) (4,492)
-

-

Deferred	tax

201 1,347
-

-

Depreciation	transfer	gross

387
381

6
-

Deferred	tax

(117) (114)
(3)

-

	

2,370 2,570
3

-

The	property	revaluation	surplus	reserve	is	used	to	record	the	unrealised	increments	and	decrements	on	the	revaluation	

of	property	as	described	in	Note	1J.

CONSOLIDATED

SOCIETY

2011
2010

2011
2010

	
$’000 $’000

$’000
$’000

F)	 Revaluation	On	Consolidation	Reserve
Balance	at	beginning	of	year

396
466

-
-

Transfer	(to)/from	retained	profits

(34)
(70)

-
-

362
396

-
-

The	revaluation	on	consolidation	reserve	recognises	the	fair	value	of	unrecognised	assets	acquired	as	a	result	of	

consolidating	a	subsidiary.G)	 Business	Combination	ReserveBalance	at	beginning	of	year

-
-

-
-

Amount	received	on	merger	of	ABS	Building	Society

10,699
-

10,699
-

10,699
-

10,699
-

The	business	combination	reserve	recognises	the	net	assets	acquired	on	merger.

H)	 Community	Support	ReserveBalance	at	beginning	of	year

-
-

-
-

Transfer	(to)/from	retained	profits

1,500
-

1,500
-

1,500
-

1,500
-

The	community	support	reserve	has	been	set	aside	to	provide	services	and	facilities	in	the	communities	in	which	the	

Greater	Building	Society	operates.
24.	 RETAINED	PROFITSRetained	profits

279,242 265,683
280,190 253,013

Movement	in	retained	profitsBalance	at	beginning	of	year

265,683 240,016
253,013 228,197

Net	profit	in	the	year

17,010 26,508
30,550 25,727

Transfer	(to)/from	credit	loss	reserve

(1,873) (911)
(1,873)

(911)

Transfer	(to)/from	consolidation	reserve

34
70

-
-

Transfer	(to)/from	property	revaluation	reserve

-
-

-
-

Transfer	(to)/from	community	contribution	reserve

(1,500)
-

(1,500)
-

Transfer	to	retained	profits	on	realisation	of	fair	value	assets	

through	other	comprehensive	income

(112)	
-	

-	
-	

279,242 265,683
280,190 253,013

25.	 NON	CONTROLLING	INTEREST
Reconciliation	of	non	controlling	interest	in	controlled	entities

Balance	at	beginning	of	year

763
590

-
-

Share	of	operating	profit/(loss)

87
225

-
-

Share	of	net	assets	of	acquired	entity

(26)
(52)

-
-

824
763

-
-

NOTES TO AND FORMING PART OF THE FINANCIAL STATEMENTS

for the year ended 30 June 2011

NOTES TO AND FORMING PART OF THE FINANCIAL STATEMENTS

for the year ended 30 June 2011

Greater Building Society Annual Reports

60 - 68 Page A4 Full Gloss Perfect Bound

Typical high end Annual Reports showing theme progression 
across consecutive years. Full creative design applies to 
editorial pages including montages and deep etches.

Financial section showing Table and Tab design.

Tribal Essence Direct Mail

8 Page A5 Landscape Full Gloss Light Stock

Direct response mail campaign with product and price 
set to a “number and key” system.
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If you’re going to invest in a camper trailer so that you can enjoy fantastic 
outdoor experiences with your loved ones or friends, you want to make sure 
you’re dealing with an expert. And when it comes to outdoor adventures and 
camper trailers, I can assure you that I’ve got the runs on the board!
I am the owner and principal of the company and have decades of experience with outdoor 
camping. So I can provide you with not only the right camper trailer but also the right advice for 
your camping adventures. And I ensure that my staff are equally as skilled and as knowledgeable 
in the industry so that any of your questions can be answered quickly and efficiently.
I love the Australian camping industry!
it’s a very friendly one that prospers on camaraderie and mateship. And that’s the way we run our 
business. At Getaway Camper Trailers we treat you as a mate.
I invite you to visit our website and familiarise yourself with our wide range of camper trailers. And 
please don’t hesitate to call me personally if you have any questions. I’m here to help and I look 
forward to talking with you.
Regards 
David Treloar

Over 25,000 satisfied buyers!
You don’t get to sell over 25,000 units of anything without establishing a fine reputation and 
providing an excellent product.
And the four manufacturers we have chosen have a combined sales total of over 25,000 camper 
trailers. Rest assured that you’re in excellent company when you go off-road with one of these 
iconic brands behind you.

Cavalier Established 1983 OveR 10000 unITs DelIveReD

Challenge Established 2001 OveR 4500 unITs DelIveReD

Trak shak Established 1984 OveR 6000 unITs DelIveReD

Campomatic         Established 1961 OveR 5000 unITs DelIveReD

We have chosen these reputable brands because we know that when you’re looking 
for a camper trailer, your most important issues are:

 Reliability
 The quality of workmanship
 strong back-up service
 value for money

With that in mind, we’re proud to provide you with the very best options both budget and facility-
wise. Just let us know the number of beds you would like, how easy you would prefer the set-up to 
be - or even your budget - and we’ll tailor make a suitable and exciting solution for you!

www.getawaycampertrailers.com.au Phone: 1300 972 380

trust the camper trailer 
experts when it cOmes tO 
yOur OutdOOr adventures!

see all our models & video at www.getawaycampertrailers.com.au
we’re australia’s nO. 1 

authOrity On camper 
trailers and driving 

adventures!
If you’re looking for a camper trailer, there’s no need 

to look any further. We’ve done all the research 
for you and combined with our outdoor adventure 

experience, this research ensures that you’ll enjoy the 
benefits of our expertise.

If you have a family and need a larger camper trailer, we’ll 
have the answer for you.

If you’re a couple who want to travel Australia and visit 
some of the more remote areas, we’ll have just the right 

camper trailer for you.
Or perhaps you’re a serious off-road enthusiast and might 

like a camper trailer custom built to your individual needs – 
talk to us because we have you covered! As a result of our 

exhaustive research, we’ve chosen to stock camper trailers 
that meet our strict quality control disciplines and deliver 

the best value for money to you!
The four manufacturers we work with are Campomatic, 

Cavalier, Trak Shak and Challenge – which boast a 
combined sales total of over 25,000 camper trailers.

That means you can rest assured that you are in excellent 
company when you go off-road with one of these iconic 

brands behind you!
Call us or visit our website to learn more about how your 

outdoor adventure dreams can come true!

David Treloar

ESCAPE Page 2 ESCAPE Page 3

campOmatic

www.getawaycampertrailers.com.au Phone: 1300 972 380
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see all our models & video at www.getawaycampertrailers.com.au

campOmatic
Here we have what many term as “the Rolls Royce of camper trailers”!

The Ranger XTC is the complete package and provides you with all the essentials you require to 
travel in comfort and style.

The quick set-up (less than 5 minutes) will ensure you have plenty of time to relax and enjoy 
travelling. And the hard floor just adds that extra level of comfort.

The Campomatic suits couples and small families. It features a double inner spring mattress 
which ensures a good night’s sleep and the hard floor can sleep two children. The  Boat loader and roof rack packed 

away ready to hit the road.
A 65 L Fridge/freezer keeps the 

“essentials “ cool. The nose cone 
gives you plenty of storage.

Easy one person set up in under 
60 sec. Plenty of time to relax.

Comfortable innerspring mattress 
just like the one at home.

Stainless steel Kitchen and large 
preparation bench lets you cook up a 

gourmet meal.

Quick access to under bed drawers 
while the camper is closed.

Gas strut lift for easy under bed access 
while camper is set up.

Large midge proof screens allows 
you to catch the breeze.

Quality 12 oz Dynaproofed canvas 
keeps you dry.

It’s a high quality off-road trailer and is designed 
to handle the rough bush tracks as well as 

crossing soft sand.
Make no mistake, if you want to do the outdoors 

in style, this is the way to do it!

www.getawaycampertrailers.com.au Phone: 1300 972 380
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see all our models & video at www.getawaycampertrailers.com.au

traK shaK

Here is a feature you will not find on any other trailer. There is no fixed water 
tank. As the kitchen is detachable it didn’t make sense to have a tank on the 
trailer where you would have to keep going back to get water. so we have 
a hand pump on the kitchen that pumps water directly from one of the jerry 
cans. Trak shak has holders for nine Jerry cans. These can be filled with 
what ever combination of water and fuel that suits you.

Our unique tent design provides one of the largest and easiest to set up 
tents on the market. In under 2 minutes one person can have the tent set 

up for a quick overnight stay. Once open the tent provides not one but two 
full queen size beds up off the ground, with the addition of the kids room 

another sleeping area is provided under the secondary bed space that can 
accommodate a double bed. 

This means it is ideal for the larger families.

The main tent area measures 3.2m 
by 2.5m with a height of over 3m 
at its peak with an awning area of 
3.2m by 2.0m, with these sort of 
dimensions you will never again feel 
boxed in, even in the worst weather.
The versatile detachable kitchen lets 
you have the kitchen wherever you 
want. It can be hung from the front 
or rear tailgate. As well as being free 
standing you can put it any where 
you choose. 

Access to storage from inside the tent, 
easy as.

Fridge Freezer combo 
on front tailgate.

30kg Outboard mount 
and spare tyre.

Take the kitchen off and 
put it where you want.

Rear Tailgate Access to storage with 
camper packed up.

The only camper trailer in 
Australia with Kids Retreat and Two 

Queensize Beds.

Swing out kitchen 
on rear tailgate.

see all our models & video at www.getawaycampertrailers.com.au

cavalier

www.getawaycampertrailers.com.au Phone: 1300 972 380
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Designed for towing by four wheel drives - it 
will handle the roughest off-road conditions with 
ease. The Off Road model has proven strength 
and reliability and as with all the cavalier range it 
is constructed from ridgidised steel. It is dust sealed so 
when travelling dusty tracks all of the contents in the trailer 
are kept clean. The six stud 15”sunraysia rims and new all terrain tyres are 
interchangeable with the majority of off-road vehicles. seven leaf heavy duty 
springs are more than capable of handling serious off road conditions. The 
total weight is just 550Kg meaning you will burn less fuel and it will be easy 
to handle when setting up camp.

Simple yet effective design. Water filler, hand pump 
and gas bottle holder.

Front storage box 
for all the extras.

Imagine waking up 
to this view.

Quality 15oz canvas 
means it will last for years.

Under bed access 
to the trailer.

Large windows 
capture the breeze.

No guy ropes, 
no tripping, no hassles.

www.getawaycampertrailers.com.au Phone: 1300 972 380
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challenge

see all our models & video at www.getawaycampertrailers.com.au

The Challenge Meridian is the camper trailer of your dreams. It will give you years of hassle free camping. The quality 
paint finish of all Challenge camper trailers will leave your friends amazed. The workmanship that goes into these 

campers is second to none, its not surprising really as they are made for campers by campers. The guys who make 
these trailers actually use them, so they know what works.

Challenge camper Trailers are able to be tailor made to suit your individual needs. 
so if you need something a little different then you are in luck as they specialise in 

custom builds. Get Outdoors no Hassles, With a Challenge Camper Trailer.

Quality canvas, quality trailer build 
give you peace of mind.

Access hatch to the 
front of trailer.

Swing out tailgate kitchen, 
with trailer packed up.

Twin 80 L water tanks 
gives you plenty of water.

Access to front of trailer 
from inside tent.

Under bed access 
from inside the tent.

Midge mesh 
on all screens.

Time to pack up 
is 5 Min.

phOne:1300 972 380SEE OUR FULL RANGE OF TRAILERS AT

www.getawaycampertrailers.com.au

see all our models & video at www.getawaycampertrailers.com.au

call dave and his team at 
getaway camper trailers 

and experience this great, big beautiful country! 

When you are going to invest 
in enjoying holiday breaks with your loved 

ones or friends, you want to ensure that 

you’re dealing with an expert in camper 
trailers and camper trailer sales.

Getaways Camper Trailers

12 Page A4 Full Gloss Brochure

Direct response brochure featuring many design 
techniques including page theme consistency, full 
photo backgrounds and product deep etch and 
highlight.



Direct Mail, Direct 
Response Flyers and 
Leaflets

A4, DL & Postcard

From high impact direct 
mail to informative 
campaign base 
collateral.

Diverse and varied 
techniques in visual 
imagery and 
typography.

Discover the Breakthrough 

New Strategy Which 

Shows You the Safe and 

Easy Way to Investment 

Property Riches... 

Starting Right NOW!

This ticket (upon 

validation) provides 

attendance for one 

person at the following 

Millionaire Property 

Makers “Property2Wealth” 

Seminar.

“All you need 

is a steady 

income, the right 

information 

and yes, you 

too can become 

a successful 

property 

investor!”

Event: 
Propert

y2Weal
th Seminar

Date: 
Wednesday 9th October OR 

 
Thursday 24th October

Time: 
6:30pm – 8:30pm (registration from 6:00pm)

Location: Technology Park Function Centre 

 
2 Brodie Hall Drive, Bentley

Ticket Cost: Valued at $59, but FREE to YOU due to 

 
Millionaire Property Makers sponsorship

RSVP: 
Call 1800 988 160 

 
or email info@mpm.com.au 

 
or go to www.mpm.com.au/seminar 

 
to activate your complimentary 

 
tickets and reserve your place 

 
at the next “Property2Wealth” Seminar

EveningSeminar

P2W_135x75mm_Ticket.indd   1

18/09/13   7:35 AM

Crn Newcastle and Blue Gum Rds. Jesmond
PH: 4955 9206

FILL IN YOUR DETAILS ON THE BACK TO RECEIVE YOUR 
GREAT HOTEL JESMOND MEMBERSHIP ADVANTAGES...
AND YOUR FREE DRINK!

HERE’S WHAT YOUR HOTEL JESMOND 
MEMBERSHIP GETS YOU!BECOME A

NEW MEMBER
OR UPDATE 
YOUR DETAILS
AND HAVE A FREE 
DRINK* ON US!

Morning Happy Hours - 10am-Midday $3.50 Schooners
Afternoon Happy Hours - 3-5pm $3.80 Schooners
Members Jackpot Draw starts at $1,000 goes up $200 p/w
Christmas and Birthday Vouchers
Plus many other members only bonuses and promotions!

WHATS ON AT HOTEL JESMOND
Monday - Free Pool And Jukebox
Tuesday - Trivia
Wednesday - Poker
Thursday - Members Jackpot Draw
Thursday and Friday - Schooner Raffles
Friday - Monster Meat Raffle
Friday and Saturday - Live Music
Saturday - Tipping Comp
Sunday - Free Pool, Jukebox and Pool Comp From 3pm

* Free drink to the value of $6

PORTFOLIO
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LEAFLETS

PORTFOLIO
FLYERS

HIGHWAY

PACIFIC

KANANGRA DRIVE

ELIZABETH BAY DRIVE

CHAIN
VALLEY

BAY

LAKE MUNMORAH

COFFEE!
When you present this flyer!

Call into The Grove for all your Fresh Fruit & Veg needs and 
we’ll give you a Free Cup of Coffee from our Coffee Shop when 

you present this flyer! See over for details.

PHONE: (02) 4399 1500
120 Pacific Highway Lake Munmorah

TheGroveDSDL_Flyer.indd   1 23/07/13   3:53 PM

DRINK 
& MEAL

Complimentary

ENjoy ouR 
gREAt FACILItIEs

VOUCHERS
WORTH OVER $50

Corner Mann & Erina 
Streets, Gosford

PH: 4324 1634

Corner Mann & Erina 
Streets, Gosford

PH: 4324 1634

www.hotelgosford.com.auwww.hotelgosford.com.au

HERE FoR 
you!

FREE GIFTS!During the month of July 
2013 buy any main meal in 
our bistro and receive another 
meal to the same or lesser 
value for FREE. 
This voucher is valid for 
breakfast, lunch and dinner 7 
days a week.
Valid from 1/7/13 to 31/7/13.

During the month of August 
2013 you can receive one 
FREE drink to the value of $6. 
Change or credit will not be 
given for drinks less than $6.
Extra can be paid for drinks 
more than $6.
Valid from 1/8/13 to 31/8/13.

During the month of 
September 2013 buy any 
main meal in our bistro and 
receive another meal to the 
same or lesser value for FREE. 
This voucher is valid for 
breakfast, lunch and dinner 7 
days a week.
Valid from 1/9/13 to 30/9/13.

We invite you to come and enjoy 
the relaxing ambience of Hotel 
Gosford, recently restored to 
the majestic beauty of its 1920s 
origins.
Enjoy a delicious lunch in our 
stylish brasserie, have a cold drink  
in one of our bars or beer garden, 
catch a live sporting event on our 
big screens or have a flutter on 
our TAB and Keno facilities. The 
Hotel Gosford is a family friendly 
venue that offers something for 
everyone.
Coming up over the next few 
months at Hotel Gosford:
· Xmas in July Ham Raffles every 

Friday Night in July. 15 Xmas 
hams and 15 Big Meat trays to 
be won. Tickets on sale from 
5pm. Drawn at 7pm.

· The Ashes, British Lions 
Tests, NRL and everything in 
between will be shown live. We 
have a new 60 inch screen and 
heating in the beer garden.

Clearly fill in all possible fields to be eligible.

Bring a friend into the hotel, get them to 
fill in a membership form, hand the form 
and this voucher to one of our team.  
We shout you both a drink to the value 
of $6. EASY!

INtRoDuCE  A 
FRIEND!

You don’t need to be 
present at time of draw 
but if you are you win a 

bonus $250 CASH!

$500 CAsH DRAW

Name ..............................................................................

Member Number ........................................................
Mobile Number

september oFFER

August oFFER

july oFFER

HotelGosfordMealDrink_6ppDL_A.indd   1 26/06/13   11:50 AMMEMBER’S REWARDS!Enjoy your winter

As our way of rewarding you please enjoy using these 

vouchers.  Simply tear off and use a voucher each time you 

visit the hotel in July, August or September.

Tell your friends…

We love having members like you in our member’s club.  To 

make it easy for you to introduce your friends to our club, you’ll 

see we’ve included a special “invite a friend” voucher.  When 

you bring a friend in to the hotel and they become a member, 

we’ll shout you both a drink on the spot!  Your friend will also 

get access to great rewards like this one.

Here’s how you win by being a 

member of our club:
$500 CASH DRAW

INTRODUCE A 
FRIEND!

BUY ONE 
MAIN MEAL 
AND GET 
ONE FREE!

FREE 
DRINK TO 
THE VALUE 
OF $6

BUY ONE 
MAIN MEAL 
AND GET 
ONE FREE!

September OFFER

August OFFER

July OFFER

Valid for the month 

of July 2013 only.

Valid for the month 

of August 2013 only.

Valid for the month 

of September 2013 only.

Fill in all of your details 

on the back of this 

voucher and place in 

the barrel to WIN.

Drawn on Thursday 

3/10/13 @ 7pm.

Be here to win!

Sign up a friend as a 

member and we will shout 

you both a drink.

Valid until 30/9/13.

We’re here!
We are located in Gosford 

CBD on the corner of Mann & 

Erina Streets Directly opposite 

Gosford train station.

Corner Mann & Erina Streets, 

Gosford.

PH: 4324 1634 

Enjoy some 

of the  best Pub Meals 

on the Central Coast expertly 

prepared by our Chefs and served 

by our friendly, helpful staff.
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So come on down to Hotel 

Gosford this and enjoy your 

“winter Warmers”.  We look 

forward to shouting you.

The Hotel Gosford Team

• Great rewards like this one sent direct to you

• Birthday vouchers 

• Earn points to spend in the hotel

• Members draws ($5,500 at time of printing)

• Meat raffles – members get bonus tickets

• Members only Happy Hours

• Swipe your card on entry to win great freebies

Use during the month of your birthday!

THanks for being a greaT member 

of HoTel gosford! 

HotelGosfordMealDrink_6ppDL_A.indd   2

26/06/13   12:01 PM

Here’s a “once only” Spring Offer from one of Western Australia’s leading 
portrait photographers, Kylie Johnson.

Normally a “private portrait photography” shoot with a 8 x 10 
photo would cost just over $500.

But for a strictly limited time, you can gain a “photographic 
masterpiece” of your loved ones for just $99!

This includes you & your loved ones enjoying a 60 minute private 
“photography session” with Kylie, your own make-up artist & an 8 x 10 

photograph. (Of course, if you want more photos once you see the proofs, no 
problems. You can order these separately.)

Worried because 
you’ve never captured
Professional Photos
of your family or partner?

• 08 6262 1380 or 0434 618 621 •
www.kyliejohnsonphotography.com.au

CaPture your very 
sPeCial memories for our 

very sPeCial PriCe of

must book by 31/9/13

$99

FREE KAYAK PADDLE DAY!

WhERE:Kellys beach 
causeway bargaraWhEn:5th OctOber 
10 aM tO 1 PMWhY:Free KayaK Paddling!

FREE KAYAK PADDLE DAY!

FOr Further details On this great Fun day call

1300972380
Or email: david@koastalkayks.com.

www.koastalkayaks.com

ComE AnD Join Us 
FoR somE gREAt FAmiLY FUn With - 

hitz Fm BRoADCAst, 
RotARY CLUB sAUsAgE sizzLE, gAmEs AnD moRE!

KK_PaddleDay_DSDL.indd   1

17/09/13   6:44 PM

SPECIAL!
SPECIAL!

SPECIAL!

Acrylic Bath - Forme, Taper & Quad

Red Luminous Bath shown

Forest & Olive Crystal Series Glass Basins
Porcelain Ceramic Basins - Large Range!

Spoil yourself with a luxurious infusion stone bath and you’ll receive 

two baSinS of  your choice to the value of $1,000 free!

PluS! bring your $100,000 cheque in store now for your chance to win $100,000! 

and for every $1,000 you spend you’ll receive another 10 entries!

WERE $1,399

WAS $399

WERE $199

NOW ONLY $699
NOW ONLY $299

NOW ONLY $69

PAY THESUM OF

• THE STONE SUPER STORE •

SimPLy PReSenT ThiS vOuCheR in STORe FOR yOuR FRee enTRy!

Get 10 entries for every $100 you spend in store! Get your entry in before 10 December 2012..

• The Stone Super Store • 16-18 Durham Rd, Bayswater WA • PH: 08 9271 5101 •

www.thestonesuperstore.com

IMAGINE THIS SORT OF CHEQUE IN YOUR HANDS!

OneHundredThousandDollars
Name: ...........................................................................................................................

Address: ........................................................................................................................

.........................................................................................Post Code: ............................

Email: ............................................................................................................................

Mobile: ..........................................................................................................................

On
eH

un
dre
dT

hou
san

dD
olla

rs

OneH
undredT

housandD
ollars

Terms & Conditions: Take this voucher to The Stone Super Store where If you are the lucky winner, 

you get to pick from a barrel of 260 prize envelopes.Every envelope has a prize inside. In one envelope 

Is a cheque for $100,000. This voucher gives you one entry. For every $1000  you spend In store you 

will get another 10 entries! The competition OPENS on 30 September 2012 and closes on 10th Decem-

ber 2012. The prize  will be drawn on 15th December at 16 Durham Rd, Bayswater  WA. The winner 

must be present at the draw to participate In the grand prize draw Immediately after name is drawn!

Bring your $100,000 Cheque into our store at 16 Durham Road 

Bayswater to go into the draw for a chance to win $100,00!

Here’s tHe 4 tHings you need 

to concentrate on:

it’s not a question of

“Will it happen again?” 

 “When?”

What can you do to protect 

your family, y
our property, 

and your community?

Now is th
e tim

e to take action and start to
 put into place your 

bushfire action plan

Clean-up your block of unwanted debris, w
eeds and vegetation

Clean roofs and gutters of leaf debris

Prune back trees and shrubs close to buildings

1300 4 trees are assigning crews to the 

Mitcham Hills this year.

We are providing the opportunity for you to help 

us to help you and the community, a
nd make 

our local area safer fro
m bushfires.

caLL us for HeLP noW! 1300487337

- But...



Continuity Control

The constant control over all aspects of 
graphic design and advertising across the 
many visual needs of a client.

From the simplest press ad to eye catching 
signage. From low budget small business to 
multi-nationals spending millions, the basics 
are the same.

PORTFOLIO
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IDENTITY
PORTFOLIO
CORPORATE

GO TO www.GOdiscover.com.au Email info@discoveremail.com.au

PHONE 1300 463 472 FOR OUR AMAZING DAILY DEALS!

• Team of 10 Travel Specialists 

waiting to assist you 

• Event & Groups Department
“WE COME TO YOU” SERVICE

within Brisbane to book all your travel needs.

ALL CARDS WELCOME

THE GREATER BUILDING SOCIETY
WOULD LIKE TOWELCOMEDOUG WALTERSWORLD RENOWNED CRICKETERTO OUR2010GOLF DAY

• GBSdougWaltersPosters   1

8/10/10   5:00:32 PM

Greater  Bui ld ing Society  L td  •  ABN 88 087 651 956 •  AFS L icence No.  237476

it’s so easy! Ask here for detai
ls!

your 

chance 

to win

$500,000

Just deposit a 

minimum of $100 

into your ultimate 

access account,

and you 

automatically 

receive 1 entry 

into the draw!

Visit www.greaterhalfmillion.com 

for more details!

Promotion commences Monday 14 March 2011 and closes Friday 26 August 2011. Full Terms and Conditions 

are available at any Gold Coast Greater branch. This promotion is authorised by LTPS/11/01447.
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ILLUSTRATION

PORTFOLIO
PHOTO
Photoshop Illustration

The initial designs and illustrations are created 
in Illustrator and imported into Photoshop for 
rendering and embellishment. All 3D effects are 
created using filters and paintwork. High impact 
visuals with wow factor.



PORTFOLIO
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MONTAGE

PORTFOLIO
PHOTO

Photographic Montage

The ability to take a number of different photographs or 
photographic images and typography and blend them into 
a well balanced illustration. An example of Photoshop Layer 
control and management.
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PORTFOLIO
LOGOS

Wine Rabbit
FOLLOW THE RABBIT

Logo Diversity

The ability to take a brief from a client and 
adapt it to a logo that suits the business and 
creates an emotional response. 



Signage & Large Format Printing

Proficient in all forms of modern sign making including 
large format printing, billboards and vehicle wraps.

Turn right at roundabout Pacific Hwy Heatherbrae

If you’re towing 
a caravan 

or driving an RV, 
DROP IN FOR A

FREE
COFFEE

AT JAYCO
NEWCASTLE!

PORTFOLIO
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PORTFOLIO
SIGNAGE
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PORTFOLIO
WEBSITE
Website Design

Proficient in pre code website design. Full 
understanding of website design restrictions and 
technical requirements.

Ability to build working websites using Realmac 
Rapidweaver. A Mac based platform specially 
designed for graphic designers.

Current websites I have built and maintain:

www.boomerangsbaseball.com.au

www.kwikshift.com.au

www.h4hnsw.com

www.novocounselling.com.au

www.greggcarsondesign.com.au The Fastest Socks Australia Wide!

YOU NEED 
COST 
EFFECTIVE 
SOCKS FOR 
YOUR CLUB’S 
PLAYERS...
AND YOU 
NEED THEM 
NOW!

AUSTRALIAN
SPORTS SOCKS

AUSTRALIAN SPORTS SOCKS • PHONE NOW: 1300 000 000

WE KNOW YOUR PROBLEM!

WE SPECIALISE IN 
PROVIDING SOCKS 

FOR SPORTS
- IN RECORD TIME! 

- WE MOVE FAST!

BIG REASONS
TO CHOOSE US!

DON’T TAKE OUR 
WORD FOR IT!

l  Home  l  Abou t  l  Sock  CLub  l  F ree  O f fe r s  l  SHOP  l  B l og  l  Con tac t  Us  l

Hostro essuam incerum actum ia ad posti, nimus, non videnat uscris 
sulintemus et oc inpris. Sat, nostemo constis, obse me ne idius, nordi 
in trusuntiam mus nesci tere viderfe nintere buterisulto.

Hostro essuam incerum actum ia ad posti, nimus, non videnat uscris sulintemus 
et oc inpris. Sat, nostemo constis, obse me ne idius, nordi in trusuntiam mus nesci 
tere viderfe nintere buterisulto.

Hostro essuam incerum actum ia ad posti, nimus, non 
videnat uscris sulintemus et oc inpris. Sat, nostemo 
constis, obse me ne idius, nordi in trusuntiam mus 
nesci tere viderfe nintere buterisulto.

Hostro essuam incerum actum ia ad posti, nimus, non 
videnat uscris sulintemus et oc inpris. Sat, nostemo 
constis, obse me ne idius, nordi in trusuntiam mus nesci 
tere viderfe nintere buterisulto.
Uconclarteme tem et inpract ortuam in in Etratius consu 
conditiam se atus, nostess ilina, enteris Cat. Mulibus 
bonve, omnihilis terem in se quasturbis intictus, nos, 
condact ebatien aturbitam tem fac rest? Ondem.

THIS REALLY HAPPENED!
Hostro essuam incerum actum ia ad posti, nimus, non 
videnat uscris sulintemus et oc inpris. Sat, nostemo 
constis, obse me ne idius, nordi in trusuntiam mus nesci 
tere viderfe nintere buterisulto.
Uconclarteme tem et inpract ortuam in in Etratius consu 
conditiam se atus, nostess ilina, enteris Cat. Mulibus 
bonve, omnihilis terem in se quasturbis.

Hostro essuam incer
um actum ia ad posti,
nimus, non videnat usc
ris sulintemus et oc inpris. Sat, nostemo 
constis, obse me ne idius, nordi in trusuntiam 
mus nesci tere viderfe nintere buterisulto.
Sat, nostemo constis, obse me ne idius, 
nordi in trusuntiam mus nesci tere vide.

Hostro essuam in 
ce rum actum ia ad 
posti, nimus, non 
videnat uscris.

Hostro essuam incerum actum ia ad posti, 
nimus, non videnat uscris sulintemus et oc 
inpris. Sat, nostemo constis, obse me ne.

Hostro essuam incerum actum ia ad posti, 
nimus, non videnat uscris sulintemus et oc 
inpris. Sat, nostemo constis, obse me ne.

Hostro essuam incerum actum ia ad posti, 
nimus, non videnat uscris sulintemus et oc 
inpris. Sat, nostemo constis, obse me ne.

Hostro essuam incerum actum ia ad posti, 
nimus, non videnat uscris sulintemus et oc 
inpris. Sat, nostemo constis, obse me ne.

Hostro essuam incerum actum ia ad posti, 
nimus, non videnat uscris sulintemus et oc 
inpris. Sat, nostemo constis, obse me ne.

Hostro 
essuam 
incerum 
actum ia ad 
posti, nimus, 
non videnat 
uscris.

Hostro 
essuam 
incerum 
actum ia ad 
posti, nimus, 
non videnat 
uscris.

1

3

2

4

5

FREE
SAMPLE!
GET YOUR 
COMPLIMENTARY 
SAMPLE PAIR 
OF SOCKS!

IF YOU’VE BEEN LET DOWN BY ANOTHER 
SUPPLIER YOU CAN COUNT ON US TO RESCUE 
THE SITUATION

GET YOURS NOW!


